Snapshots 2011

Internet use in Trip Planning & Booking

This snapshot presents information on international and domestic visitors who used the internet as an information source for travel and as a tool for booking travel prior to commencing their trip. Data is sourced from Tourism Research Australia’s International Visitor Survey and National Visitor Survey and relates to visitors aged 15 years and over.

Tourism Research Australia’s survey data on the use of the internet for information and bookings does not currently identify how the internet is accessed, nor does it include any information on internet use during trips. 
This report cannot be compared to the previous snapshot published in August 2010, due to different data sources from Tourism Research Australia’s surveys.

Key findings from this report show that use of the internet in pre-trip planning and booking is increasing. Results from research commissioned by the Tourism Ministers’ Council Digital Distribution Working Group show that while internet presence is high for Australian tourism operators, booking and payment capabilities remain low (see page 4). There is further scope for tourism operators to better equip their businesses to meet likely stronger requirements from tourists for information and transactions over the internet.
Growth in internet use as a source of information

The internet has been steadily increasing as an information source for all visitors in recent years. In 2010, 29 million international and domestic visitors used the internet for information prior to commencing their trip, up 11% since 2007 (see Table 1).

Table 1: Internet use for tourism-related information and bookings, 2006–2010
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2006 2007 2008 2009 2010

AAGR
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International

Number of visitors ('000) 2,572 2,902 3,092 3,107 3,397 7.2 1,188 1,636 1,838 2,079 2,262 17.5

Proportion of all visitors (%) 50 56 60 60 62 n.a. 23 31 36 40 42 n.a.

Domestic overnight

Number of trips ('000) n.a. 22,795 23,168 23,851 25,104 3.3 n.a. 15,220 16,566 17,585 18,310 6.4

Proportion of all trips (%) n.a. 31 33 36 37 n.a. n.a. 21 24 27 27 n.a.

Information Booking


1. Average annual growth rate for: international 2006–2010; for domestic 2007-2010
Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey.

While the total number of international visitors (aged 15 years and over) has grown on average by 6.7% between 2006 and 2010, those that used the internet as a source of information increased by 32%, or 7.2% annually over the period. 
In 2010, 62% of international visitors used the internet as an information source prior to their visit to Australia, and those travelling for a holiday were most likely to use the internet for information (71%) (see Figure 1).  
	Figure 1: Internet use for tourism-related information, by purpose of travel, 2010
	Figure 2: Internet use for tourism-related bookings, by purpose of travel, 2010


[image: image2.emf]0

10

20

30

40

50

60

70

80

Holiday VFR Business Other Total

% internet for information

Domestic International

0

10

20

30

40

50

60

70

80

Holiday VFR Business Other Total

% internet for bookings

Domestic International


Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey.
The total number of domestic overnight trips between 2007 and 2010 has decreased by 8.7%, while the number of visitors using the internet as an information source for their domestic travel has increased since 2007, when the information was first collected. In 2010, 37% (or 25 million) of domestic overnight trips involved using the internet as an information source for their travel, up from 31% in 2007.  

Who uses the internet for travel information?

Younger travellers were more likely to use the internet as a source of information for trip planning, with 70% of international visitors aged between 25 and 34 years using the internet as an information source prior to their visit to Australia. 
The internet was also a popular information source for visitors aged 15 to 24 years (68%) and 35 to 44 years (64%). Visitors aged 55 to 64 years and 65 years and over were less likely to use the internet as a source of information (56% and 46% respectively in 2010), however, this share is up from 42% and 30% respectively in 2006 (see Figure 3).

Visitors from Australia's top inbound markets (see Table 2) sourced information on the internet prior to their Australian trip, with Germany and France having the highest proportion of visitors using the internet for this purpose (77% and 76% respectively).

China was at the lower end of the scale (45%), however, visitors from China were likely to gather travel information from other sources such as friends or relatives living in Australia and travel agents (both 21%). Around 61% of New Zealand visitors—Australia’s largest inbound market by arrivals—also used the internet for information before their trip.

A large share of domestic visitors (37%) also used the internet for information, but to a lesser extent than international visitors (62%). Domestic visitors aged between 35 and 44 years and 45 and 54 years were most likely to use the internet as a source of information (44% and 43% respectively), followed by those aged 25 to 34 years (42%; see Figure 3).

Domestic overnight visitors from the Australian Capital Territory (47%), Tasmania (43%) and Northern Territory (43%) were more likely to use the internet for information than visitors from other states and territories. Domestic visitors travelling for a holiday or leisure were most likely to use the internet for information (45%) (see Figure 1).

	Figure 3: Internet use for tourism-related information, by age group, 2010
	Figure 4: Internet use for tourism-related bookings, by age group, 2010
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Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey.
Table 2: International and domestic tourists’ internet use for information and bookings, 2010
	
	Visitors
	Information
	Bookings

	International
	('000)
	(%)
	('000)
	(%)
	('000)
	(%)

	New Zealand
	1,054
	19
	640
	61
	590
	56

	United Kingdom
	609
	11
	410
	67
	295
	49

	USA
	440
	8
	308
	70
	210
	48

	China
	431
	8
	193
	45
	56
	13

	Japan
	368
	7
	255
	69
	130
	35

	Singapore
	270
	5
	171
	63
	135
	50

	Malaysia
	213
	4
	150
	71
	125
	59

	South Korea
	194
	4
	131
	67
	56
	29

	Hong Kong
	149
	3
	89
	59
	60
	40

	Germany
	155
	3
	119
	77
	66
	43

	India
	130
	2
	67
	51
	26
	20

	Indonesia
	112
	2
	58
	52
	31
	28

	Canada
	115
	2
	75
	65
	55
	48

	France
	92
	2
	69
	76
	51
	55

	Taiwan
	80
	1
	59
	74
	27
	33

	Other Asia
	225
	4
	122
	54
	62
	27

	Other Europe
	401
	7
	285
	71
	166
	42

	Other Countries
	401
	7
	196
	49
	121
	30

	Total
	5,441
	100
	3397
	62
	2262
	42

	Domestic
	
	
	
	
	
	

	NSW
	22,990
	34
	8,765
	38
	6,403
	28

	VIC
	15,880
	24
	5,723
	36
	4,100
	26

	QLD
	15,038
	22
	5,624
	37
	4,035
	27

	SA
	4,815
	7
	1,697
	35
	1,252
	26

	WA
	4,719
	7
	1,607
	34
	1,126
	24

	TAS
	1,656
	2
	707
	43
	594
	36

	NT
	669
	1
	288
	43
	235
	35

	ACT
	1,468
	2
	695
	47
	565
	38

	Total
	67,236
	100
	25,104
	37
	18,310
	27


Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey.
What other information sources did they use?

The internet was by far the most popular source of information for both international (62%) and domestic (37%) travellers in 2010. Other popular information sources included friends or relatives in Australia (22% international; 11% domestic), travel agents (20% international), and previous visits (20% international; 17% domestic).

Internet use for travel bookings
In 2010, 42% (2.3 million) of international visitors used the internet for travel bookings prior to their visit to Australia. International visitors travelling for a holiday were most likely to use the internet for bookings (46 %; see Figure 2).
Business travellers were less likely to make travel bookings online (30%), however, this may be due to other individuals booking travel on behalf of the business traveller.  

Over a quarter (27%, or 18.3 million) of domestic overnight visitors used the internet for travel bookings; an increase of 20% from 2007. Domestic visitors travelling for the purpose of holiday or leisure were most likely to use the internet for travel bookings (32%; see Figure 2). 
While internet travel bookings by domestic visitors have grown at an average annual rate of 6.4% between 2007 and 2010, domestic overnight trips have decreased at an average annual rate of 3.0% during the same period – this shows solid growth in internet booking propensities.

Who uses the internet for travel bookings?

In 2010, close to half (46%) of international visitors aged between 25 and 34 years used the internet for travel bookings prior to their visit to Australia. Making bookings through the internet was also popular for visitors aged 35 to 44 years (42%) and 15 to 24 years (41%). Visitors aged 65 years and over were less likely to use the internet for travel bookings (34%), but this proportion has increased strongly from 10% in 2007 (see Figure 4).

International visitors from Malaysia (59%), New Zealand (56%) and France (55%) had the highest proportion of visitors that used the internet for travel bookings for their trip to Australia (see Table 2). India and China were at the lower end of the scale (20% and 13% respectively).

Domestic visitors aged between 35 and 44 years and 45 and 54 years were the most likely  to use the internet for travel bookings (33% and 32% respectively). Visitors aged 65 years and over and 15 to 24 years were less likely to use the internet for travel bookings (17% and 19% respectively; see Figure 4).

Domestic overnight visitors from the Australian Capital Territory (38%), Tasmania (36%) and Northern Territory (35%) were more likely to use the internet for travel bookings than visitors from other states and territories.

What items were booked using the internet?

Airfares and accommodation were the most common services booked on the internet (see Table 3). Of all international visitors that booked items over the internet in 2010, 79% booked their international flights online. In contrast, around 19% of international visitors booked airfares online for flights within Australia.  

For domestic travellers, the most common online booking was accommodation (65%), while around half booked flights online (48%). Events and attractions were less likely to be booked online, reflecting the lower online presence of these tourism businesses (see section, Provision of internet services by tourism related businesses).
Table 3: Items booked using the internet, 2010
	 
	International
	Domestic

	 
	%1
	%1

	International airfare
	79.3
	n.a.

	Accommodation
	44.0
	65.5

	Domestic airfare
	18.9
	47.6

	Vehicle rental
	11.5
	8.7

	Organised tour
	6.2
	0.7

	Entertainment activities or events
	5.0
	8.1

	Other transport
	4.3
	3.7

	Education, training or conferences
	2.3
	n.a.

	Australian travel package
	1.7
	n.a.

	Sporting events, attractions
	1.3
	2.6


1. Proportion of visitors that used the internet for bookings.

Source: Tourism Research Australia, International Visitor Survey and National Visitor Survey.
	Provision of internet services by tourism-related businesses

A 2010 report by the Australian Communications and Media Authority (ACMA) examining Australia and the digital economy, found that 69% of household internet users had purchased at least one good or service online in the previous six months. 
Travel goods and services were the most popular, purchased by 56% of Australian consumers, highlighting the importance of an online presence for tourism operators.
A recent survey conducted by NWC Opinion Research on behalf of the Tourism Ministers’ Council Digital Distribution Working Group examined the online capabilities of tourism operators in Australia at present and in twelve months time.

Key findings

· 84% of all tourism businesses that take bookings have an online presence:
· 71% on their own website
· 74% on others’ website
· 62% of tourism businesses offer email booking requests
· 41% offer availability and price checking
· 42% of those that take bookings offer instant confirmation bookings
· 35% of businesses accept online payments for instant confirmation bookings
Sectors

· Accommodation
· 94% website presence (84% own website)
· 78% email booking requests
· 61% instant confirmation bookings
· Attractions
· 100% website presence (90% own website)
· 75% email booking requests
· 24% instant confirmation bookings
· Dining
· 56% website presence (36% own website)
· 18% email booking requests
· 8% instant confirmation bookings
· Other
· 89% website presence (83% own website)
· 76% email booking requests
· 37% instant confirmation bookings
Figure 5: Online capabilities of the tourism industry, 2010
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*Either own website or others.
Source: NWC Opinion Research, Tourism Operators Online Capabilities Benchmark Survey 2010.



	Data sources 
Tourism Research Australia, International Visitor Survey and National Visitor Survey

NWC Opinion Research, Tourism Operators Online Capabilities Benchmark Survey 2010

Australian Communications and Media Authority, Australia in the digital economy: Consumer engagement in e-commerce
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