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UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA

The qualitative research further segmented travellers and holidaymakers by different
characteristics. The Traveller segment included Grey Nomads, International Backpackers,
Freedom Seekers and Older Travellers, and the Holidaymakers segments included Families,
Intrastate Holidaymakers and Winter Drifters. Each segment is described in further detalil
below based on the qualitative research.

4.1.1. Segmentation analysis

The quantitative sample was segmented based on the travel characteristic of visitors. Key
variables that were used included age, their usual place of residence, the length of the trip,
whether they had or intended to visit other states, and if their travel party included children.

Grey Nomads were defined based on the extended length of their trip, their age over 55 years
and intention or actual travel to other states of Australia (excluding Western Australia).

International Travellers® were defined based on their usual place of residence due to the
small proportion of respondents in the final sample.

Freedom Seekers were defined based on their usual place of residence being interstate and
either being younger than Grey Nomads (i.e. under 55yrs) or travelling for a shorter period of
time (i.e. less than 1 month).

Families were defined based on their travel party including children.

Winter Drifters were defined based on being 55 year of age or more, and their travel patterns
(i.e. an extended holiday of more than 1 month within Western Australia).

Intrastate Holidaymakers were defined based on their usual place of residence and either
being younger than 55 years, travelling for less than one month or travelling intrastate on their
trip.

Tables 3.1.1a. below shows the demographic characteristics of visitors to the caravan parks
that completed the survey, and these variables were used to construct the segmentation®.

There was only a small number of international visitors included in the sample and the International
Backpackers and Older Travellers segment were collapsed into the International Traveller segment.
Respondents in the sample were not randomly selected from the total population of visitors to caravan
parks (as described in Section 2.3.1), therefore the proportions reported are indicative rather than
statistically representative of the types of visitors to caravan parks.
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4.2. Travel patterns

Respondents were asked about their current trip to determine the common travel patterns of
visitors. Although respondents may have gone on several trips during the year, respondents
were asked to only describe their current trip. The data in this section provides a snapshot of
types of trips taken staying in caravan parks in Western Australia.

4.2.1. Overall trip
The origin of visitors’ current trip in Australia is shown in Table 3.2.1a.

Table 3.2.1a. Location where trip started from in Australia
Where in Australia did you start this trip from?(Q4)

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
Perth Metro 26 5 - 54 60 30
Other WA 19 5 - 31 37 48
VIC/Melbourne 18 27 37 8 - 3
QLD/Gold Coast 15 29 16 4 - -
NSW/Sydney 10 18 12 12 - 3
SA/Adelaide 7 8 14 2 - 15
TAS 3 5 4 - - 3
NT 2 1 8 - - -
ACT/Canberra 2 2 6 - - -

Overall the highest proportion of visitors (27%) started their trip in metropolitan Perth, followed
by other parts of WA (19%). The remainder (56%) started their trip in other places in Australia,
which was most often from VIC/Melbourne (18%) and QLD/Gold Coast (15%).

There were several differences by the visitor segments:

| Grey Nomads were most likely to have started their trip in QLD/Gold Coast (29%) or
VIC/Melbourne (27%) than other places in Australia, reflecting where they are from
(see Section 3.1.1a).

| The most popular destination for Freedom Seekers to start their trip was from was
VIC/Melbourne (37%).
| Within Holidaymakers, Families (54%) and Intrastate Holidaymakers (60%) were

more likely to have started their trip from Perth compared to Winter Drifters (30%).
u The majority of Winter Drifters had started their trip in Western Australia (78%) —
particularly other parts of WA (48%).
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Respondents were asked whether they had visited or were intending to visit any other areas of
Australia on this trip and if so, which places. Results are shown in Table 3.2.1b.

Table 3.2.1b. Places in Australia visited/intend to visit
Have you visited or are you intending to visit any other states in Australia on this trip?(Q5a)
Which of the following places in Australia have you visited/intend to visit on this trip?(Q5b)

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
SA/Adelaide 50 98 51 12 6 -
NT 41 80 39 14 4 -
NSW/Sydney 34 66 29 8 4 -
VIC/Melbourne 30 58 33 12 5 -
QLD/Gold Coast 26 51 28 6 2 -
ACT/Canberra 10 18 18 2 2 -
Tasmania | 9 | 15 | 0 | S N S -
WA only 43 - 22 81 89 100

Two fifths (43%) of respondents had only visited and/or intended to visit Western Australia.
Not surprisingly, Holidaymakers were far more likely than Travellers to only visit Western
Australia.

Areas of Australia most often visited on a trip to Western Australia included South Australia
(50%) and the Northern Territory (41%) due to its proximity to Western Australia.

Amongst Travellers, Grey Nomads had or were intending to visit the greatest number of
places in Australia compared to Freedom Seekers.

4.2.2. Travel within Western Australia

Respondents were asked to draw the travel path for their current trip to gain a better
understanding of the direction of travel and locations visited in Western Australia. These maps
have been post coded by TNS. The journeys were classified into a Single Destination trip (i.e.
travelling to a single destination and returning using the same route), Intrastate trip within
Western Australia and not returning using the same route, and Interstate trip that includes
travel outside of Western Australia. Results are shown in Table 3.2.2a.
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Table 3.2.2a. Type of trip in Western Australia

UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA

BASE:All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
Single destination 26 4 - 64 58 40
Intrastate trip 16 4 14 12 32 38
Interstate trip 54 92 82 15 8 20

T

ravellers’ journeys were more likely to be an ‘Interstate trip’ than were Holidaymakers,

particularly amongst Grey Nomads and Freedom Seekers, whereas Holidaymakers’ journeys
tended to be ‘Single Destination’ trips than Travellers. Around a third of Intrastate
Holidaymakers and Winter Drifters made an ‘Intrastate trip’.

F
|

urther analysis of ‘Interstate trips’ is outlined below:
The main travel entry points were Kununurra / North West Australia (50%), Eucla /
South West Australia (42%) [3% Perth, 3% unable to determine].
The main travel exit points were Eucla / South West Australia (58%), and Kununurra /
North West Australia (20%) [19% unable to determine].
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The overall journey was post-coded into the main route travelled. Results are shown in Table

3.2.2b.

Table 3.2.2b. Direction of trip in Western Australia
BASE: All respondents n=406 n=105 n=66 n=221

% % % %

Journey 1 - Entry in the North West & exit
in the South West 32 1 8 o8
Journey 2 - Only travelling Intrastate in
the Perth / South West regions 22 52 44 2
Journey 3 - On_Iy travelling Intrastate in the 17 20 38 1
North West region
Journey 4 - Entry in the South West & exit 9 4 > 15
in the South West region
Journey 5 - Entry in the North West region
& exit in the South West region including 5 - - 10
inland travel
Journey 6 - Entry in the South West region
and exit in the South West region including 4 1 2 6
travel in the North West region
Journey 7 - Entry in the North West region 4 1 6 4
& exit in the North West region
Journey 8 — Only travelling Intrastate in the 3 ) 4 4
North West region

Journeys differed by the type of trip:

[ | Single destination trips and Intrastate trips were mostly to the Metro/South

(Journey 2: 52% and 44% respectively) and the North West (Journey 3: 40% and 38%

respectively) regions.

| Most (60%) Interstate trips entered WA from the North West and travelled the coast
exiting in the South West of WA (Journey 1: 58%). Some North West to South West
trips involved additional inland travel (Journey 5: 10%). Other trips involved travel only
in the South West region (Journey 4: 15%) and additionally some trips travelled north
of Perth from the South West but exited again through the South West (Journey 6:

6%).
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The journeys were also post-coded by the primary direction of travel within Western Australia.
Results are shown in Table 3.2.2c.

Table 3.2.2c. Direction of travel within Western Australia

BASE:All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
Anti-clockwise direction 42 62 57 17 21 25
Clockwise direction 26 30 39 4 19 28
Return trip 26 4 - 67 57 43
No consistent direction 3 4 - 2 1 3

The primary direction of travel was anti-clockwise (42% i.e. enter in the North West and exit in
the South West of WA) and a quarter of trips were clockwise (i.e. enter in the South West and
exit in the North West of WA, 26%) or were return trips (i.e. returning in the same direction as
departed, 26%).

Travellers - Grey Nomads and Freedom Seekers were most likely to travel in an anti-
clockwise direction on their trip (62% and 57% respectively).

All Holidaymakers, i.e. Families (67%), Intrastate Holidaymakers (57%) and Winter Drifters
(43%) were more likely to have travelled return trips than Travellers. Winter Drifters and
Intrastate Holidaymakers were significantly more likely to travel clockwise than Families.

From the qualitative research it was found that the direction of travel was influenced by the
weather, “moving continuously with the weather”. Grey Nomads said that they tended to migrate
to the north in the colder months. It was also mentioned that the recommendation of other
travellers may influence their travel itinerary.
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Using the visitors’ sketch of their trips, the regions in Western Australia they visited or intended
to visit was post-coded by TNS and are presented in Table 3.2.2d.

Table 3.2.2d. Regions visited in Western Australia

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
Experience Perth 83 88 88 77 73 90
South West 69 75 82 77 53 55
Coral Coast 64 82 61 27 45 83
Golden Outback 63 87 77 23 31 65
North West 52 81 53 17 14 63

Four in five (83%) trips included the ‘Experience Perth’ region and two thirds of trips included
the South West (69%), Coral Coast (64%) or the Golden Outback (63%) regions. Around half
(52%) of trips included the North West region.

There were some notable differences by the visitor segments:

May 2007 e Understanding the Caravan Park Industry in WA Final

Grey Nomads travelled the most extensively and were likely to have visited most
regions in Western Australia.

Freedom Seekers were also likely to have visited a number of regions in Western
Australia however were less likely to have visited the North West region than were
Grey Nomads.

The most popular locations Winter Drifters travelled through were the Experience
Perth (90%) and the Coral Coast (83%) regions. Winter Drifters were significantly more
likely to travel in the Coral Coast, Golden Outback and North West regions than were
Families and Intrastate Holidaymakers.

For Families and Intrastate Holidaymakers the most popular regions were the
Experience Perth and the South West. Families were significantly more likely to have
travelled in the South West region compared with Intrastate Holidaymakers and Winter
Drifters. Whereas Intrastate Holidaymakers were significantly more likely to travel in
the Coral Coast region than were Families.
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Visitors were asked about the number of nights in total they intended to stay in Western
Australia. Results are also shown for the number of nights stayed or intended to stay in
Western Australia as a proportion of the total number of nights on the trip.

Table 3.2.2e. Typical length of stay in Western Australia
On this trip how many nights in total do you intend to stay in Western Australia? (Q5c¢)
On this trip how many nights in total do you intend to be away from home for? (Q3)

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40
Mean # nights in WA % % % % % %

Up to 1 week 16 2 4 62 31 -

Up to 1 month 27 16 29 21 61 -

Up to 3 months 30 43 28 8 4 72
Over3months | 22 | 39 | 14 | 8 | 1 | 28
Mean # nights 69 104 54 25 15 104

% of total trip nights

<20% 2 5 - - 1 -
20%<40% 14 27 16 6 2 -
40%<60% 14 27 12 4 1 -
60%<80% 11 20 16 6 - -
80%<100% | . 48 | 11 24 | 81 | ¢ Ol | 100
Mean % of nights 75 52 67 93 97 100

The number of nights in Western Australia differed by the visitor segments:

Grey Nomads stayed on average 104 nights in Western Australia which was
significantly more than other Travellers, but similar to the Winter Drifters. Grey
Nomads however spent a smaller proportion of their trip in Western Australia (52%)
compared to Winter Drifters (Note: this was part of the segmentation definition that
Winter Drifters only travelled within Western Australia).

On average Freedom Seekers (54 nights) spent two months in Western Australia and
two thirds of their trip (67%).

Families (25 nights) and Intrastate Holidaymakers (15 nights) spent a shorter
number of nights on average in Western Australia compared with the other segments,
consistent with the total length of their trip. On average almost all their trip was spent in
Western Australia (93% and 97% respectively).
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4.2.3. Typical length of stay in a caravan park in Western Australia

Visitors were asked how many nights they were staying in their current caravan park to
estimate the average length of stay at a location (i.e. stopover vs. extended stay). Whilst the
number of nights they spent at a caravan park may vary during the trip, this was used as a
proxy of the typical length of stay at a caravan park. Table 3.2.3 also shows the number of
nights at their current caravan park and as a proportion of the total number of nights on their
trip.

Table 3.2.3. Typical length of stay at a caravan park in Western Australia
On this trip how many nights are you staying at this caravan park?(Q2)
On this trip how many nights in total do you intend to be away from home for? (Q3)

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40

# of nights at a c/park % % % % % %

1 night 21 24 28 8 20 20

2-3 nights 39 39 41 39 39 38

4-7 nights 25 23 14 44 27 18

8-14 nights 6 6 4 6 9 3

15-30 nights 4 4 4 4 4 5
30+nights | 4 02 |4 | S R 18

Mean # of nights 7 5 5 5 4 16

% of total trip nights

<20% 74 99 94 23 42 80

20%<40% 5 - 2 8 15 2

40%<60% 5 1 4 8 11 8

60%<80% 5 - - 2 5 5
80%<100% | 13 | . - - |58 | _ 21 | e

Mean % of nights 22 3 8 67 43 16

On average the number of nights spent at a caravan park was one week. One fifth (21%) of
visitors were only staying at the caravan park for one night and a further two fifths (39%) were
only staying for 2 to 3 nights — thus in total the majority (60%) were staying up to 3 nights.

There were some notable difference by the visitor segments:

u Grey Nomads stayed 5 nights on average and due to their extended holiday the
average number of nights as a proportion of their total trip was small (3%).
[ | The majority of Freedom Seekers spent less than 3 nights (73%) at the caravan park.

On average a tenth of their total trip was spent in the current caravan park (11% and
8% respectively).

[ | Families were most likely (44%) to spend just under a week (i.e. 4-7 days) at a
caravan park compared to the other segments. More than half (58%) of Families spent
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the vast majority (i.e. 80%+) of their trip at a single caravan park which was
significantly greater proportion than the other segments.

| Intrastate Holidaymakers spend on average 4 nights at a caravan park. There was a
spread in the proportion of total nights spent at the current caravan park with two fifths
(42%) spending less than 20% of their trip at the caravan park and a quarter of visitors
spending more than 80% of their trip at that caravan park.

| On average Winter Drifters spent 16 nights at the caravan park. Notably one in five
(18%) Winter Drifters spent more than 30 nights at the caravan park. Winter Drifters
were most likely (80%) to spend less than 20% of their trip in the caravan park.
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UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA

9. Future outlook — estimate long-term demand and
supply

This section of the report explores the future outlook of the caravan park industry in Western
Australia. Visitors were asked about their intention to use caravan park accommodation in the
future and operators were asked about their intention to provide tourist caravan park
accommaodation.

9.1. Future demand for caravan park accommodation

Visitors were asked their intentions to use caravan park accommodation in the next 5 years to
gauge potential changes in future demand, as shown in Table 8.1a.

Table 8.1a. Change in caravan park use
Do you think that the amount you use caravan parks in the next 5 years or so, is going to change?(Q18a)

BASE: All respondents n=406 n=164 n=51 n=52 n=85 n=40
% % % % % %
Increase a lot 25 16 26 25 45 23
Increase a little 19 16 22 23 25 18
Stay the same 36 40 41 39 22 40
Decrease a little 13 22 6 8 2 13
Decreasealot | (A 7ol I 6 |5 | .5 |
Net change +/- 24 3 36 34 63 23

Just under half of all visitors (44%) believed that their usage of caravan parks would ‘increase’
in the next 5 years and a further third (36%) thought that they would use caravan park
accommodation ‘about the same’. Only one in five (20%) believed their usage of caravan pars
would ‘decrease’. Thus, it appears at face value that the demand for caravan park
accommodation will increase over the next 5 years.

u Intrastate Holidaymakers were more likely (70%) than the other visitor segments to
believe that their usage of caravan parks would increase in the next 5 years.
u Grey Nomads on the other hand, were more likely (29%) to believe that their usage of

caravan parks would decrease in the next 5 years compared to other segments.

Visitors were asked what were the main reasons that they would change their usage of
caravan parks. Results are shown in Table 8.1b for visitors intending to increase the amount of
time they spend at caravan parks and Table 8.1c for visitors intending to decrease the amount
of time they spend at caravan parks.
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The impact of increasing fuel prices on the overall affordability of a caravan holiday was also
mentioned — ‘caravanning becomes too expensive’ (9%) and ‘caravan holiday will become
unaffordable’ (6%). Families and Freedom Seekers were more likely than the other segments
to mention the reduced affordability of this type of holiday.

9.2. Future supply of caravan park accommodation

In the qualitative research many stakeholders raised concern that there were a number of
caravan parks in Western Australia that were being redeveloped for other purposes, that sites
within caravan parks were being used by permanent residents, and that very few caravan
parks had been established in the last decade. The quantitative research was used to gain
some feedback from operators about their future intentions for their caravan park.

9.2.1. Development potential of the caravan park

The potential for caravan parks to expand the number of sites or be redeveloped is facilitated
or inhibited by the type of land ownership and the zoning of the property, as shown in Table
8.2.1a. The potential land available for further expansion of the caravan park is shown in Table
8.2.1b.

Table 8.2.1a. Development potential of caravan parks in WA
Is the caravan park on freehold land or leasehold? (Q19a).
‘If freehold’ How is the land zoned? (Q19b).

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16
Caravan park % % % % % %
Freehold 59 55 60 57 55 69
Leasehold 32 35 36 19 39 31
Don't know 9 10 4 24 6 0
BASE: Those freehold c/parks n=59 n=11 n=15 n=12 n=10 n=11
Land zoning % % % % % %
Tourism 66 55 73 58 90 55
Residential 10 27 0 8 10 9
Other 24 18 27 33 0 36

The majority (59%) of caravan parks were freehold sites. Of those caravan parks that were
freehold sites, two thirds (66%) were zoned for tourism purposes.

| A quarter (27%) of caravan parks that were freehold in the Perth region were zoned
‘residential’, which was significantly more than in other regions.
u The vast majority of caravan parks in the Coral Coast (90%) and the South West

(73%) regions were zoned ‘tourism’ which was a greater proportion of sites than in the
other regions.
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One third (29%) of operators said that they would be increasing the number of sites — 15%
said that they would ‘definitely increase’ the number of sites. Overall the majority (64%) of
operators said that the number of sites would remain the same in the next 5 years. Positively,
no operators said that they would be reducing the number of sites.

Of those caravan parks that had potential land available to increase the number of sites,
around half (46%) indicated that they were going to increase (‘probably’/’definitely’) the
number of sites in the next 5 years.

| Caravan parks in the South West (40%), Golden Outback (43%) and the Coral
Coast (34%) regions were more likely to be expanding the number of sites than
caravan parks in Perth or the North West region, which was consistent with the regions
that had land available for possible expansion.

9.2.3. Type of new sites proposed

Operators who said that they were intending to increase the number of sites at their caravan
park were asked how many new sites will be established and of those sites the number
designated for tourists, as shown in Table 8.2.3a. by type of site.

Table 8.2.3a. Total new sites to be established
How many new sites do you think will be established? (Q22a)
How many tourist sites will be established? (Q22b)

BASE: Those increasing the number of sites n=29 n=15 n=21 n=24

% % % %
lto5 10 13 10 46
6to 10 3 47 48 29
11to 25 45 20 29 21
26 to 50 28 13 10 -
S0+ A LA S S 4
AVGtotalsites | 3lsites | _ 20sites | 16sites | 10sites
AVG % tourist sites of all new sites 90% 93% 90% 88%

Note: Total average sites excludes caravan parks that were not intending to increase the numbers of that type of
site.

At caravan parks intending to increase the number of sites, on average 31 new sites will be
established. Of those new sites being established, the vast majority (90%) were intended for
tourism purposes.

Additional sites were more likely to be cabins (83%), or powered sites (72%) than unpowered
sites (52%). Caravan parks increasing their number of sites, were likely to establish 10 cabins,

16 powered sites and 20 unpowered sites on average.
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The reasons for increasing the number of sites in the caravan park is shown in Table 8.2.3b.,
together with the likelihood of adding these sites (Q21), the number of site and the location of
the caravan park. Verbatims responses are provided to give a greater level of detail on the
future intentions of the caravan operators.

Table 8.2.3b.: Reason for intention to increase number of caravan park sites by type of
site

And why do you intend to increase/decrease the number of [powered / unpowered / cabin] sites at your caravan
park in the next five years? (Q23c).

Increase tourism demand

B There is lack of accommodation in our area, We promote tourism in our area by offering 1 4 - 0 GO
accommodation and facilities to tourists. We do not want our customers to go back and
want them to be happy with our service and facilities so we intend to increase.

B |ncrease tourism. 1 5 5 GO

B We envisage a new road coming through from Narrogin to Corrigin, This new road will 1 10 0 2 GO
cut off two hundred kilometres like a short cut so they will have to stop in Corrigin over
night.

B |t will increase because the mining is taking place and tourists are coming here so we 1 15 10 5 NW
need more accommodation.

m | think it's the growth factor/and I'm banking on the fact that people will not be going 1 15 15 - GO

further away from Perth, we've got a good attractive park for people to stop for a couple
of nights, we are extremely well situated regarding the tourist trail.

B Keeping up with demand from tourists. 1 20 20 10 NW
B |t's a good business plan. Just demand. 1 20 10 NW
B There are more tourists coming into city and we need to have more sites so we have 1 100 100 - SwW
enough places.
B Because of the demands. 2 0 10 GO
B Demand from tourists. 2 5 5 5 GO
B Because we believe that we will be occupied, growth, we will have more visitors in the 2 8 3 CC
next 5 years.
B We have just taken over and sometimes it gets quite full now. 2 10 10 5 SW
B Because we have the demand for it. 2 20 10 15 Sw
®  Well because of demand. Due to the popular demand of people it's important to do this. 2 - - 2 SW
B Because its a tourist park, long term expansion of the tourism in this area. 2 30 40 CcC
B We have a demand for more sites, so just to supply demand. 2 30 - 6 CC
B To meet the tourist demands. 2 - - 20
Increase revenue
B We just want to put the profit up in the park. 1 - 3 - GO
B Because they create the most amount of revenue. 1 - 24 CcC
B Only been increasing the numbers on cabins, because we think there’s a market for it. 1 - - 52 GO
B We will be increasing in the next 5 years, that's all | can say. 1 20 20 20 P
B Because we want growth in people visiting the park, want to make a profit. Availability 2 10 - 0 GO
for more visitors to come and see what our park offers.
B Trying to make some money and because there are more people looking for 2 - - 4 SW
accommodation like this.
B Because we have to increase our facilities and provide better facilities and they will have 2 10 2 2 SW
better amenities and more modern and will be charged for a higher rate as they will be
all ensuite.
B Because in the past people have just dropped out but now that we have brought the 2 - - 4 GO
place, we are starting to get booked up. Everything is increasing, so we want to increase
to make more of a profit.
B Because to create rooms for couples and small families travelling without caravans. 2 - - 16 SW
Increase permanent accommodation
B The reason is that there is a huge mine that is taken up 4 acres out the back of the 1 0 1 0 SW
caravan park the caravan park is used by mine workers.
B More tourists coming this way as the near by high way is getting popular. More industry 1 4 10 4 GO
jobs are available as well so there are more individual permanents.
B We have people who want to stay 2-3 months at a time and we do not have any place to 1 12 - 6 SwW

put them, we have workers too coming in for Western Power.

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West.
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9.2.4. Change in the mix of permanent and tourist sites

There was some concern from stakeholders in the qualitative research that caravan parks
were increasing the number of permanent residents in their caravan parks which would
provide fewer sites for tourists. Operators were asked whether in the next 5 years they thought
that the number of tourist sites will change in the mix between tourist and permanents sites, as
shown in Figure 8.2.4a.

Figure 8.2.4a . Change to the mix of tourist and permanent sites

And in the next 5 years do you intend to change the mix of tourist and permanent sites i.e. the number of tourist
sites proportional to the number of permanent sites. Do you think that in this caravan park the proportion of tourist
sites will definitely increase, probably increase, stay the same, probably decrease and definitely decrease in the
mix? (Q24a)

STAY THE DON'T
DIFFERENCE SAME KNOW
TOTAL G ok “ o o

REGION .

- Perth (n=20) +15 -

- South West (n=25) +8 - 92% 0%
- North West (r=16) 0 6 69% 19%
- Coral Coast (n=18) -6 “ 94% 0%

Definitely Probably Probably Definitely
D decrease : decrease D increase : increase

Four fifths (80%) of caravan park operators said that there would be no change in the mix of
sites. Positively, it appears that overall the number of tourist accommodation will increase
relative to permanent sites (6% definitely; 5% probably), with only a few (3%) operators saying
that the number of tourist sites will decrease relative to permanent sites.

u Operators in the Golden Outback (18%), Perth (15%) and the South West (8%)
regions were more likely than caravan parks in the other regions to say that the
number of tourist sites would increase relative to permanent sites.

u Caravan parks in the North West (0%) recorded no net change in the number of tourist
sites, and there was a slight decline in the proportion of tourist sites in the Coral Coast
(-6%) region.
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Operators were asked why they intended to increase or decrease the proportion of tourist sites
in the caravan park (Table 8.2.4b).

Table 8.2.4b: Reason for change to the mix of permanent and tourist sites
And why do you intend to increase the number of tourist sites at your caravan park in the next 5 years? (Q24c)

B As | said before to promote tourism in our area and also to encourage tourists in our area. 1 GO
B Because we need them during our peak seasons. 1 SW
B More tourists visiting the area. 1 GO
B Because we don't have enough, we don't have the land. 1 P
B Just to increase demand, tourism has grown in our region. 1 GO
B Only because we believe there will be an increase in people because of the position that we are in GO
relationship to the Perth metropolitan area and the other towns. The high price of fuel will slow 1
people down to going to bigger distances.
B Because the town is getting busier and more tourists are coming in. 2 SW
B There is extra demand. 2 GO
B The new road coming through. 2 GO
B To offer better facilities, sustainability, there are a lot of baby boomers to be travelling soon but a 5 GO
fewer number of people coming down from Perth.
B The number of tourists will increase as we will be in more demand from tourists. 2 NW

B Because there’s a shortage of housing, putting in park lines, permanents would rather live there NW

rather than tourists. 4
B On demand from Tourists. 4 GO
B | don't really know. 4 CC

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West.

9.2.5. Potential supply of sites at caravan parks in 5 years time

Operators were asked how many tourist sites will be available in 5 years time. Table 8.2.5.
shows the current distribution of tourist sites in caravan parks and the expected changes in the
number of sites in the next 5 years.

Table 8.2.5. Potential supply of sites in 5 years time
In the new mix how many sites in total will be available for tourists (including any planned additional sites)? (Q24b).

BASE: All respondents n=100 n=20 n=25 n=21 n=18 n=16
Current tourist sites % % % % % %
None - - - - - -
1-25 sites 23 45 20 24 11 13
26-50 sites 17 20 8 29 22 6
51-100 sites 31 15 40 33 33 31
100+sites | 29 | 20 | 32 | 14 | 33 | 50
AVG total sites 86 47 93 65 89 146
Potential tourist sites - 5 yrs
None 2 - - - 6 6
1-25 sites 22 45 20 24 6 13
26-50 sites 14 15 - 29 28 -
51-100 sites 32 20 44 33 33 25
100+sites | 30 | 20 | 36 | 14 | 28 | 56
AVG total sites 90 48 110 66 90 145
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Overall for all caravan parks, results show that the number of tourist sites will largely be
maintained with some incremental increase in the supply of tourist sites in the South West
region (93 to 110 sites on average).

9.2.6. Potential redevelopment of caravan parks for other purposes - residential area

Operators were asked what the likelihood was of their caravan park being redeveloped as a
residential area as shown in Figure 8.2.6a.

Figure 8.2.6a. Potential redevelopment of caravan parks —residential area
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be ... redeveloped as a
residential area? (Q27ai).

TOTAL (GreD)
REGION
- North West (n=16)

- Golden Outback (=21)

- South West (n=25)
- Coral Coast (n=18)
- Perth (n=20)

[ ow [ 1%-25% [ 26%-50% [ 51%-75% [O] 76%-100%

The vast majority (82%) of caravan park operators said that there was no possibility of the

caravan park being redeveloped for residential accommodation.

u Caravan parks in the North West (94%) and the Golden Outback (90%) were least
likely to be redeveloped for residential accommodation compared to the other regions.

[ | Of concern was the proportion of caravan parks that were very likely to be redeveloped
(i.e. 76%+ likelihood) in the South West (12%), Coral Coast (6%) and Perth (5%).
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Reasons why operators thought that there was some possibility (i.e. not 0%) that the caravan
park might be redeveloped are shown in Table 8.2.6b.

Table 8.2.6b.: Reasons for redevelopment of caravan parks - residential area
And what are the main reasons the caravan park might be redeveloped as a residential area? (Q27bi).

B Nothing really. 2% GO

B | wouldn’t really know, | couldn't really say, it might be redeveloped but it might not as well. | 5% CC
haven't actually been an owner for long to be able to give a proper answer.

® Well | doubt that redevelopment will take place due to the lake (under leasehold from the state). 6% P
The park we run is rare and there is a low possibility that it will be redeveloped.

B Well only as an accommodation village, but | don’t see it happening. 10% GO

m We'll probably keep the caravan park but relocate to a different area and the caravan park land 10% GO
would be use to sub-divided in residential units.

B For better service and facilities to tourists in our area. 20% GO

B Probably not, not reliable. Rates are so high people wouldn’t want to rent and stay, non profitable. 20% P

B Most probably the economics. 25% CC

B Shortage of land, there is no land available to put houses on. So the land might be redeveloped as 50% CcC
a residential area but who knows it might not happen.

B The main reason that the caravan park might be redeveloped as a residential area is that it seems 50% SW
to be valuable land (in the township).
Because of local development in the area. 50% CcC

B Well cost of the land, if no one gives me an offer for the land then we might redevelop because we 50% P
need money and its not rolling in fast in this place.

B As | said earlier the cost of land rates. 65% NW

B Well due to the shire rezoning, it's changing therefore the caravan park might be redeveloped as a 80% SW
residential area so that it can still exist.

B Money, valuable land because its near town and its big. Size of the land is big, get good money for 90% SwW
the land if it is sold.

m |t will be best. Considered as a best use of the land. 99% P

B To sustain the expenditure on the caravan park upgrade. 100% SW

B Well it can't, it will require the governments registrations. It won't happen. 100% P

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West.

e May 2007 e Understanding the Caravan Park Industry in WA Final Page 102



UNDERSTANDING THE CARAVAN PARK INDUSTRY IN WA

9.2.7. Potential redevelopment of caravan parks for other purposes — other tourism

Operators were also asked what the likelihood was that the caravan park would be
redeveloped for higher order tourism such as hotels, motels and resorts, as shown in Figure
8.2.7a.

Figure 8.2.7a. Potential redevelopment of caravan parks — other tourism
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be ... redeveloped for other
tourism? (Q27aii).

TOTAL (00
REGION
- South West (n=25)
- Perth (n=20)
- Coral Coast (n=18)

- Golden Outback (=21

- North West (n=16)

B ow [ 1%-25% [ 26%-50% [] 51%-75% [] 76%-100%

Three quarters (77%) of operators said that there was no possibility that the caravan park

would be redeveloped for other tourism in the next 5 years.

[ | Caravan parks in the South West region (88%), Perth (80%), and the Coral Coast
(78%) were not likely to be redeveloped for other tourism compared to caravan parks in
the other regions.
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Operators who said that there was some possibility (i.e. not 0%) that the caravan park may be
redeveloped for other tourism were asked what were the main reasons and these are
presented in Table 8.2.7b.

Table 8.2.7b: Potential redevelopment of caravan parks — other tourism
And what are the main reasons the caravan park might be redeveloped for other tourist accommodation? (Q27bii).

B Main reasons are the increase of traffic flow, the demand for it, we've been asked numerous 1% GO
questions from people all over Australia is it going to be upgraded etc.

® None. 3% GO

B No reasons. 10% GO

B Don't really know about the main reason. 10% CC

B The national park here is a very unique biosphere. If we have more package deals it will be better 15% GO
business wise.

® Well | would have to say the distance from other towns | guess is the only reason | can think of 15% CcC
because we have been getting a lot of local and overseas customers lately.

B Won't be tourist accommodation but permanent accommodation due to not enough housing. 15% NW

B Cabin takes the sites and make them as accommodation. 20% P

m Just because we maybe building more cabins due to the fact people are just passing by, just coming 20% NW
and going.

B To get more revenue out of the caravan park. 20% SW

B Well because we have a lot of un-used land so we need to do something with it in the next 5 years or 20% GO
s0. So it might just be redeveloped for other tourist accommodation.

B Redeveloped for other tourist accommodation is the demand. 25% NwW

B Because tourism is the main industry in our town. 30% CcC

B Same as last time to encourage tourists to visit our area. 40% GO

B Because we cant sell, we need money coming in so that's why we mainly have permanents here. 50% P
Only one powered site available for tourists but the rest are for permanents.

B Just that it is getting busy. 50% SW

o 60% NW

B Because we have unused land and because we mostly have tourist visiting our caravan park.

B Well the land rates. 65% NW

B Mainly because we need more onsite accommodation, mainly for tourists. A lot of visitors stop for a 70% GO
night or so then carry on to wherever.

B Demand, tourism redevelopment going on around us, next door and up the road so got to be 75% NW
upgraded.

B 99% is for workers and 1% is redeveloped for other tourist accommodation. Not really for tourists but 99% SW
for workers (mining).

B Cope with the increase of demand, tourism is popular in our region. 100% GO

B For the mining industry, accommodate workers in the mining industry. 100% NW

Regions: ‘P’ Perth, ‘SW’ South West, ‘GO’ Golden Outback, ‘CC’ Coral Coast, ‘NW’ North West.
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Further analysis of caravan parks that had some likelihood of being redeveloped as either a
residential area or other tourism accommodation is shown in Table 8.2.7c., to determine the
overall proportion of caravan parks that are likely to be redeveloped.

Table 8.2.7c. Potential redevelopment of caravan parks in the next 5 years
Using a scale of 0 to 100 what is the probability that in the next 5 years the land will be ... redeveloped as a
residential area / redeveloped for other tourism? (Q27ailii).

BASE: All respondents Likelihood to redevelop for other tourism
(n=100) 0% 1%-25% 26%-50% 51%-75% 76%-100%
- 0% 68 7 1 3 3
o = ©)
2 TE|  1%25% 3 4 1 0 0
-8 (o] o]
02 F 2| 26%-50%
S9SE 0-50% 2 0 2 0 0
R RS
XT O O| 51%75% 0 0 0 1 0
T
-3
76%-100% 4 1 0 0 0

Two thirds (68%) of caravan parks will not be redeveloped in the next 5 years and a further
20% were unlikely (i.e. 1%-50%) to be used for any other purposes. Of some concern, one in
ten (12%) caravan parks in WA may be (i.e. more than 51% likelihood) redeveloped in the next
5 years.
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10. Future outlook — determine the key strategic
development priorities

10.1. Priorisation of key service gaps

10.1.1.Visitor unmet expectations in caravan parks in WA

Visitors were asked what were the most important things that should be improved in caravan

parks in WA (Table 9.1.1).

Table 9.1.1. Most important things that should be improved in caravan parks in WA
What do you think are the most important things that should be improved in caravan parks in WA? (Q17)

BASE: All respondents n=406 n=164 n=11 N=51 n=52 n=85
% % % % % %
Facilities/ amenities (unspec) 12 11 6 12 15 15
Modern toilets/showers/ laundry 7 7 12 - 5 13
Clean toilets/ showers/ laundry 7 5 14 6 7 5
Clean, tidy facilities/ amenities 6 5 6 12 6 5
Well-maintained facilities (unspec) 5 7 6 6 5 3
Good facilities/ amenities 4 4 - 4 2 13
Better toilet facilities 3 4 2 - 4 -
Well-maintained toilets/showers/laundry 2 2 2 - 2 3
Better shower facilities 2 2 4 - - 3
Brand new/ modern facilities/ amenities 2 2 2 4 4 -
_Subtotal: better facilities/amenities | 29 | 29 | . 20 | 36 | 31 | . 38 ___
Helpful, friendly staff/ great service 8 9 6 4 11 8
Plenty of space/ spacious 8 9 8 4 8 10
More shade/ trees 7 5 6 12 13 -
Good grass sites 7 11 10 4 2 -
Overall price/ price structure (unspec) 6 7 10 4 7 3
Good camp kitchen — dish drying rack 4 3 6 4 6 -
Sullage/sewage dump points 4 7 2 - 4 5
Dogs permitted/ pet friendly parks 4 2 4 4 9 3
Easy access to sites/ drive-through sites 4 5 - 2 7 -
Concrete slabs/ hard stands 3 5 6 2 - 5
Reduce dust 3 5 6 - - 3
More ensuites for sites 3 2 2 4 10
Level campsites 2 5 - - 2 -
Entertainment space/ lounge/ TV 2 2 6 - 2 3
Landscaping, parks/ gardens 2 2 2 2 5 -
Good security/secure area/ boom gates 2 1 - 4 4 -
Maintenance of grounds 2 2 2 2 1 3
More space in toilets/ showers/ laundry 2 1 2 2 1 5
Removal of rubbish from grounds/bins 2 3 - - 2 -
*Please refer to tables for response less than 2%.
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Sourcing information

The literature described two distinct phases of information collection pre-trip planning and
information gathered en-route. These are summarised below:

Pre-trip planning

| Mostly rely on one or combination of information sources including:
- Automotive clubs
- State Tourism Organisations
- Word of Mouth (WOM) and
- the Internet

| It has also been noted that the amount of planning is directly linked to trip length (MCR,
2002).

Information gathered en-route

| Decisions primarily made ‘on the road’ include:
- which towns to visit
- where to stay
- what activities to undertake

| The desire for ‘freedom’ inherent in the drive holiday means that little more than the first
and last nights accommodation is booked and only around 40% actually travel the route
they had originally planned (Yann et al, 1999).

] Word-of-mouth is the most widely used and effective communication channel for
disseminating information within the self-drive market, in particularly for:
- Accommodation — avoiding known overcrowded locations and selection of
alternative caravan parks (TWA, 1982)
- Road conditions — particularly where some discretion over the choice of travel
route (TWA, 1982)

| Visitor centres play a key role through locals providing ‘real’ (not touristy) information
improving the experience within the region (Olsen, CRC, 2002).
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Selection of caravan park

The literature identifies several factors that caravan park users consider when selecting a
caravan park. Results of research conducted by CRC (2004) is shown in Table 3 which
concurs with research conducted by Bell, Crilley and Hayllar (date unknown) and (IBISWorld,
2003).

Table 3: Reasons for choosing specific caravan park

Reason First reason All reasons
Location 27% 58%
Previous visit to park 32% 47%
WOM / recommendation 14% 42%
Member of well-known park group 12% 37%
Park guide book 7% 27%
Star rating 3% 26%
Accredited park - 19%
Other 5% 18%

Source: CRC 2004, Benchmarking Caravan and Tourist Park Operations: An Overview of Six SA and WA Caravan and Tourist
Parks.

Location was a key factor in the selection of the caravan park, in particular the caravan park’s
proximity to attractions such as beaches, the town and local attractions. Previous visits to the
caravan park and other traveller's recommendations of the caravan park were also important.
Interestingly, there was a high proportion of users who selected a caravan park based on its
membership to a park group (for example Big 4, Top Tourist).

Although research by CRC (2004) did not highlight price as an important factor in selecting a
caravan park, other research has noted that caravan park users are often budget conscious
travellers, sensitive to small price fluctuations (IBISWorld, 2003). Caravanners are known to
choose one park over another with considerable extra distance to travel for the sake of saving
one dollar in site fees. Cost is of particular importance to users such as pensioners who are on
fixed incomes and often frequent caravan parks.

The importance of the cost of accommodation to users is likely to become an even greater
factor, given the increase cost of fuel on drive holidays. Tourism Australia’s recent report
(2005b) noted that the higher fuel prices are likely to have an effect on the domestic drive
market, as the number of interstate trips involving use of a private vehicle declined 4% during
2004.
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Caravan registrations

As a predictor of the demand for caravan parks it is useful to consider the number of new
caravan registrations and total caravan registrations in Australia (Table 4). Data provided for
the literature review by Tourism WA from ABS (2002), showed that there had been a 30%
increase in the number of new vans registered in Australia from 1998-1999 to 2000-2001.
Queensland and Tasmania recorded the largest growth in the number of caravans between
1998-1999 and 2000-2001. In WA, the number of new caravan registrations increased by
6.9% for the same time period.

Table 4: New caravan registrations

1998-1999

1999-2000

2000-2001

no. no. no. %Change
VIC 3,447 3,526 3,647 5.8%
QLD 1,242 2,086 2,786 124.3%
NSW 1,774 2,146 2,444 37.8%
SA 1,168 1,245 1,264 8.2%
WA 1,109 1,178 1,185 6.9%
TAS 65 109 130 100.0%
NT 19 14 23 21.1%
ACT 41 58 66 61.0%
Australia 8,865 10,362 11,545 30.2%

Source: ABS 2002 Tourism Feature Article — Caravan Registrations.

In 2004, it was reported that the majority of purchasers of new caravans and motor homes
were between 54-62 years of age (TRA Profile 2003/04).

Table 5 shows the total number of caravan registrations for Australia which increased by
around 2% between 1997 and 1999, and WA recorded a slightly greater growth with almost
4% increase.

Table 5: Total caravan registrations

OC';];997 0023?98 Oc;[qé.999 % change
VIC 93,408 92,447 92,962 -0.5%
NSW 57,017 58,866 58,574 2.7%
QLD 39,821 41,392 42,778 7.4%
WA 36,727 37,752 38,119 3.8%
SA 28,586 29,509 29,730 4.0%
TAS 5,207 5,151 5,253 0.9%
ACT 1,387 1,350 1,421 2.5%
NT 675 663 654 -3.1%
Australia 262,828 267,130 269,491 2.5%

Source: ABS 2002 Tourism Feature Article — Caravan Registrations.
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Another factor which could be impacting on the number of new caravan registered in WA, is
the higher stamp duty in WA on caravans and motorhomes (6.5%) compared with the eastern
states. CIA (2005) has estimated that 10% of caravans and motorhomes are being purchased
interstate and bought back to Western Australia. It is noted that International tourists in
particular, may decide to purchase their caravan and commence their trip in an Eastern State
rather than in WA because of the higher stamp duty.

Free-camping
One study found that free-camping occurred at a number of major river crossing and beach

locations in the North West of WA (TRA, 1982). The main reasons for off-road camping
included:

*» Necessity — the sheer distances means that driver fatigue necessitates a rest stop. Also
driving after dusk is often dangerous so users would also stop overnight for safety reasons.
It was also noted that once one caravan had stopped, others were also encouraged to stop
due to belief that there was “safety in numbers”

» Preference — some users prefer stopping off-road compared to staying in caravan parks
and rarely use a caravan park even if one is available. These users are primarily motivated
by a combination of several factors including a desire to ‘get away from it all’, fishing,
picturesque scenery and the common self interest of the group. These users typically
possess fully self-contained caravans and only stay at caravan parks to ‘catch up with the
washing’.

= No choice — although these users would ideally prefer to utilise caravan parks, many
simply can not afford to do so on a regular basis, and off-road camping is the most cost-
effective means. Also within this group are those who are unable to find supervised
accommodation because none is available (TWA, 1982).

Industry groups argue that free-camping is undesirable as it creates difficulties for local
governments who are obliged to enforce the provisions of the Caravan Parks and Camping
Grounds Regulations 1997 and issue a $100 infringement. Also free-camping has
environmental consequences that are often left to the local community and local government
to manage (CIA, 2005).
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2. Supply-side issues
Table 6 shows the proportion of caravan parks in Western Australia compared to the other
States/Territories.

Table 6: Proportion of caravan parks in Western Australia

Domestic spread of
caravan parks
NSW 34.0%
VIC 23.4%
QLD 17.5%
WA 10.7%
SA 8.3%
NT 3.1%
TAS 2.2%
ACT 0.4%

Source: IBISWorld, 2003

Accommodation type mix

Statistics on caravan registrations suggests that there will be an increase in demand for
powered sites at caravan parks. Despite this expected growth between 2000 and 2003 it has
been reported that there was a decline (6.3%) in the number of sites permanently reserved for
tourists (Profile 2003/04).

Furthermore there has been a trend to convert sites to higher yielding forms of
accommodation such as cabins/chalets (IBISWorld, 2003). It was suggested that with recent
impact on fuel prices and a shift towards short break holidays that this trend will continue.

For caravan park operators there is a significant investment required to convert sites to cabin
style accommodation (up to $80,000 per cabin) (CIA, 2005).

Permanent sites vs. tourist sites

Another concern in terms of tourist capacity in caravan parks is that sites in caravan parks are
often used for affordable housing (TWA, 1982). The lack of affordability of normal housing
influences demand for permanent housing in caravan parks which is significantly less. The CIA
(2005) states that its members provide in excess of 10,000 ‘permanent’ residential sites in
caravan parks throughout Western Australia. It is suggested that the caravan industry ranks
second only to the government itself in the provision of independent affordable housing in WA.

The CIA (2005) believes that operators encourage ‘permanents’ to remain financially viable

due to the large seasonal fluctuations in tourism demand in some areas of Western Australia.
It proposes that policies should embrace flexibility in the mix of uses permitted on ‘Tourism’
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sites to allow varying degrees of ‘permanent’ and ‘semi permanent’ occupation required to
ensure economic sustainability through ‘off seasons’.

Caravan parks also provide work-related accommodation for people employed in particular
places for limited periods of time or itinerant workers in seasonal occupations (CIA, 2005).

Operating costs for caravan parks

The Caravan Industry Association in WA has been lobbying State government agencies due to
the significant increase in Water Rates and Land Tax which is affecting the viability of some
caravan parks and potentially the establishment of new caravan parks.

“The addition of the new (Water Corporation) system, compounds the affects of other recent
operating cost increases which includes land tax and new rating methods applied by the
V.G.O which has seen operating costs rise by as much as 100 times the cost of inflation. The
future of the caravan park industry is under threat from rapidly increasing operating costs.
There has not been a new caravan park constructed in Western Australia in the last ten years
and caravan parks area closing their doors at an alarming rate. As an illustration of this trend,
13 parks have closed in recent times” (CIA, 2005).

In 2003 the Water Corporation introduced a new method for charging commercial properties in
country areas for sewerage. The new system involving fixed charges for the number of toilet
fixtures and a percentage discharge factor. “The average increase per caravan park was $25,827
per annum, significantly increasing the cost base of caravan parks. The sewerage charges as a
percentage of total park expenditure has increased by an average of 333%” (CIA, 2005, p8.). The
CIA report (2005) shows that caravan parks had the greatest disparity between the average
charge and the average discharge compared with all other industries. The CIA believes that
for caravan park owners the discharge factor is around 80%, however a more appropriate
assessment of water consumption would be 40%.

In addition, in regional areas when a caravan park is required to connect to the mains water
sewage they are at a significant competitive disadvantage to caravan parks that are not
connected. This is of particular concern when caravan parks are operating in the same
location as it will force the caravan park on the mains water sewage to carry the additional cost
without increasing their price to be competitive with other caravan parks (CIA 2005).

CIAWA lobbied the government over the land tax assessments of caravan parks based on the
Unimproved Value of the land. Many existing caravan parks are in areas that have been
developed and have the potential for further development thus increasing their land tax
assessments. However, these increases in Land Tax have been “unmatched by increases in
revenue from low cost tourism activities, making continuing use of caravan parks uneconomic and the
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establishment of new caravan parks virtually impossible” (CIA, 2005). In 2006, the State
Government granted a concession of 50% off the land tax assessment for all land currently
being operated as a caravan park. The caravan park industry is the only industry where an
exception has been granted.

Overcapacity / seasonality

A 1982 report to Tourism Western Australia found that caravan parks were overcrowded in
Kununurra, Broome, Onslow, Wittenoom, Exmouth, Coral Bay, Shark Bay, and Kalbarri.

“The time may soon come when the higher fuel prices, premium accommodation rates, the
variable weather conditions and extreme distances experienced by visitors from southern
Australia will deter tourism in the Kimberley/Broome region. Many ‘road’ tourists are very
aware of the above mentioned constraints, including the current restriction on park
accommodation and are already looking to travel elsewhere in Australia and to overseas
destinations. They are suffering from mild irritation through to extreme annoyance at feeling
they are not wanted as tourists in Broome.”

Similar concerns were echoed in a recent report by the CIAWA (2005).

“Local government is acutely aware of pressures faced by the caravan park industry” (CIA, 2005,
pl3). In these areas, local governments have developed ‘contingency plans’ to cope with
excess tourism which commonly involves:

= Allowing ‘overloading’ of existing facilities provided reasonable health standards can be
assured; and

= Once existing facilities can withstand no further overloading, then ‘overflow’ arrangements
are made. Usually this entails no options for caravanners other than to utilise a local
sporting venue or similar public utility (CIA, 2005).
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3.  Future outlook and strategic development

Statistics from (CIA, 2005) show the contribution of the caravan park industry to the West
Australian economy;

Comprising 310 caravan parks

Consisting of approximately 20,000 sites

Directly employing approximately 2500 and indirectly 7500 persons
Offering the opportunity for affordable family holidays

Often forming the original nucleus from which regional towns originally develop

In one report, the CIA stated their concern that there has been no new caravan parks
developed anywhere in Western Australia in the last 10 years (CIA, 2005). It suggested that
galloping land values in regional and metropolitan areas have made it impossible for potential
developers of ‘low order’ tourism facilities to acquire land and develop new facilities, and that
the Government can play a vital role in providing land either freehold or leasehold to facilitate
new development.

The CIA report (2005) outlined what it believed were the key barriers to the establishment of
caravan parks:

| Land / site location and the availability of land for development
u Leasing vs. purchasing
u Taxation — building tax increases for all tourist accommodation (from 2.5% to 4.0%),

GST, impositions on short term stay under 3 months
Low levels of industry assistance
There is low to no regulation except for safety and health standards.

Capital and labour intensive industry

Tourism levels and political stability

Furthermore there were believed to be significant risks associated with the establishment of a
caravan park:

u Economic downturn may reduce disposable income and hence the level of spending
on leisure activities and travel

u The level of petrol prices has a significant effect on the amount of road travel people
undertake

Seasonal variances in regional areas

Sustainability of current growth.
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Senior travellers ‘Grey nomads’

Tourism forecasts predict that senior travellers will increase their contribution to the caravan
and camping industry in the future as the baby boomers generation begin retiring. Those
considered ‘baby boomers’ were born between 1946 and 1965 (Muller and Cleaver 2000). As
a result of senior travellers preference for caravan and camping accommodation coupled with
the ageing Australian population, it is expected that the number of nights spent in caravan and
camping accommodation by senior travellers will increase from 15.7 million nights in 2003/04
to 19.9 million nights in 2011 (Ipalawatte et al, 2005 as reported in TRA, 2005).

Baby boomers however are likely to have greater personal wealth on retirement than Senior
Travellers previously, because of greater access to superannuation funds and their ability to
accrue greater personal wealth during the last half century of relative prosperity (Muller and
Cleaver 2000). Pre-war retirees had relatively restricted access to personal superannuation
schemes and are more likely to rely on government funded pensions for the bulk of their
income.

It is anticipated that this shift in both market power and market size will create new
opportunities for the tourism industry, however it is expected that the new ‘Senior’ market will
be sophisticated, well travelled and likely to demand higher levels of service than past
generations.
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